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Study carried out by Ifop for NYC.eu

Sample Methodology Collection method

The survey was conducted among a sample of 

1000 people, representative of the American 

population aged 18 and over. 

The representativeness of the sample was ensured by

the quota method (sex, age, socio-professional

category of the respondent) after stratification by

region.

The interviews were conducted in English

by self-administered online questionnaire

from March 14 to 17, 2025.

M ET HO DO L O G Y:  T HE  CO NDI T IO NS F O R CARRY ING  O UT  T HE  

S URVE Y

TO CITE THIS STUDY, THE FOLLOWING WORDING MUST BE USED AT LEAST:
  « Ifop study for NYC.eu carried out by self-administered online questionnaire from 14 to 17 March 2025 with a nationally 

representative sample of 1000 people, representative of the French population aged 18 and over ».

HISTORICAL DATA REFERS TO THE FOLLOWING STUDIES:

Sofres study for the French-American Foundation conducted face-to-face from August 28 to 29, 2002 with a nationally representative sample of 1,000 people, representative of the American population aged 18 and over.

Sofres study for the French-American Foundation conducted face-to-face from June 8 to 12, 2005 with a nationally representative sample of 1,000 people, representative of the American population aged 18 and over.

CSA study for the French-American Foundation/Senate conducted by telephone from May 15 to 16, 2007 among a nationally representative sample of 953 people, representative of the French population aged 18 and over.

Ipsos study carried out by telephone from 21 to 22 May 2004 among a nationally representative sample of 942 people aged 18 and over. 

TNS Sofres study for Le Figaro Magazine carried out face-to-face from 25 to 27 May 2009 with a national sample of 1000 people, representative of the French population aged 18 and over.

H.I. study for the French-American Foundation/Senate conducted from 22 to 23 Sept. 2010 among a nationally representative sample of 1,000 people, representative of the French population aged 18 and over.
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" T HE  T RUM P E F F ECT " :  T HE  UNI T ED S T AT E S'  AP PR OV AL  RA T ING  

AM O NG  T HE F RENC H F AL L S  T O  IT S L OW E ST  L E VE L  IN  T H E L AS T  40  

Y EARS

Q : Do you have more sympathy for 

the United States, rather antipathy, or 

neither sympathy nor antipathy?

Base: all French people

SYMPATHY
RATE

NEITHER SYMPATHY,

NOR ANTIPATHY

ANTIPATHY
RATE

George W. 

Bush

Barack 

Obama

Donald

Trump

Bill 

Clinton

Ronald

Reagan

-40 pts 

Reading note: Today, under the presidency of Donald Trump, 25% of French people express sympathy for the United States, while
they were 65% in 2010 during the 2nd year of Barack Obama's mandate

Evolution of the United States' sympathy rating since 1988
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25

30

21

27

26

29

24

23

24

23

23

20

35

22

21

33

28

31

29

20

15

30

29

20

28

28

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

28

15

21

26

33

36

18

16

22

21

34

37

17

26

22

34

19

22

27

37

21

31

30

35

11

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

24

29

22

24

25

14

25

32

30

24

26

24

28

19

27

25

25

16

21

25

25

26

25

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

Reading note: 37% of RN supporters express sympathy for the United States

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

on the profile of French people who have sympathy for the United States

Gender and generation

2022

Voter turnout (1st round – 2022)
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4

45 42

6

3
Very close

3

Quite close
23

Quite far away
44

Very far apart
19

Don't 
know

11

T HE  F EE L ING  T HA T  F REN CH AND  AME RICA N SO CI ET IE S S HARE  

CO M MO N V AL UE S IS  HAL F  AS H IG H T O DAY  AS IT  W AS T W E NT Y

Y EARS  AG O
Q: In your opinion, from the point of view of values, are France 

and the United States very similar, fairly similar, fairly different or 

very different countries today?

2025

2004

Basis: persons aged 18 and over

(*) Ipsos study carried out by telephone from 21 to 22 May 2004 among a nationally representative sample of 942 people aged 18 and over.

26% of French people consider that the United States and France are 

similar countries in terms of values, compared with 49% in 2004

18
22

38

31

Answers according to

THE 2024 LEGISLATIVE 
ELECTION

2024

Elect.

NFP
Elect.

RN & 
alliés

Elect.

LR, 
DVD

Elect.

REN.                     
& alliés
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57

62

66

53

61

66

62

64

65

55

65

53

61

74

60

47

63

61

63

64

64

59

53

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

61

72

57

62

63

57

68

90

76

62

63

59

71

62

69

59

76

68

53

63

66

63

65

55

58

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

63

64

61

51

57

63

68

66

67

74

67

63

48

71

64

54

63

63

59

70

64

69

73

68

55

47

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

90% of environmental sympathizers share this point of view

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

on the profile of the French who believe that France and the United 

States are "distant" countries from the point of view of values

Gender and generation

2022

Voter turnout (1st round – 2022)
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22

30

22

171716

20

37

28

22222322

48
43

3131

39

INT E NT IO NS  T O  ST U DY O R WO RK IN  T HE  UNIT E D S T AT ES  HAV E 

F AL L E N T O  A  L O W  L E VE L ,  HAL F  A S H I GH  AS

F IF T E EN YE ARS AG O

Proportion of French people wishing to...

Q: Personally, would you like to (or 

would you have liked to) ...?

2000 2002 2005 2007 2010 2025

“Study in the United States” “Living in the United States” “Working in the United States”

2000 2002 2005 2007 2010 2025 2000 2002 2005 2007 2010 2025

Proportion of French people wishing to... Proportion of French people wishing to...

-26 pts 

-8 pts 

-17 pts 

Reading note: Only 22% of French people would like (or would have liked) to study in the United States, compared to 48% in 2010
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26

26

14

17

21

14

38

32

14

27

21

28

22

16

29

15

21

16

35

22

21

27

21

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

41

18

17

17

32

26

26

6

15

12

34

27

25

17

29

24

16

13

19

30

18

23

23

26

39

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

22

27

18

27

31

29

14

15

27

21

24

15

23

28

21

29

21

32

28

17

12

25

19

17

29

23

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

38% of men under 30 would like (or would have liked) to live in the United States

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

Gender and generation

2022

Voter turnout (1st round – 2022)

on the profile of French people would like (or would have 

liked) to live in the United States
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T HE  T O URIS M P O T ENT I AL  O F  T HE  UNIT E D S T AT ES  IS  SL IG HT L Y  

W EAK ENIN G AMO NG  T HE  F RE NCH,  WHO  A RE,  ON  T HE OT H ER H AND,  

M UCH M O RE I NCL INE D T O  V IS IT  T HEIR  CANAD IAN NE IG HBO URS
Q: In the course of your life, would you like to 

travel to the following destinations?

72

51

46

43

62

55

42

37

Base: All French people aged 18 and over

(*) Ifop study for PNY conducted online from November 10 to 14, 2022 
with a sample of 1,506 French people, representative of the French 
population aged 18 and over

In Canada

In the United States

In Mexico

To Cuba

In 2022*

In 2025

Proportion of French people who 

would like to travel...

-4 pts 

+10 pts 

+4 pts 

+6 pts 

Reading note : 51% of French people would like to visit the United States (-4 points since 2022), 
compared to 72% who would like to travel to Canada (+10 points)
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62

54

42

58

53

39

68

56

47

58

50

57

54

39

62

56

52

41

49

51

50

63

55

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

62

54

47

44

62

50

55

61

33

44

64

57

59

47

50

50

55

49

37

51

49

52

52

55

66

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

51

54

49

63

58

55

51

39

65

57

54

40

47

60

60

49

53

52

60

44

55

65

57

42

54

52

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

68% of men under 30 would like to travel to the United States 

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

on the profile of French people who would like to travel to the United States 

Gender and generation

2022

Voter turnout (1st round – 2022)
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62

75

28

44

16

13

… in New-York

… in Paris

… in New-York

… in Paris

… in New York or nearby

… in Paris or nearby

35-49 
years old

50-64 
years old

65 years old 
and more

T HE  AT T RAC T IVE NES S OF  NEW  Y OR K F O R A  S HO RT  S T AY REM AINS  

S T RO NG ,  HO W EV ER,  AS T H E IM AG E OF  T H IS PRO G RE SS IVE  C IT Y  

S EE MS  SO M EW HAT  D I SS OC IAT ED  F RO M T H E RE ST  OF  T HE C OU NT RY 
Q: Personally, if you had the opportunity or the financial 

means, would you like to...?

Stay for a few days / weeks...

Staying for one year (e.g. work, 

study, etc.)…

To live definitively...

American Response *

Base: All French people aged 18 and over Proportion of French 
people who would like to...

American Response *

American Response *

(*) Ifop study for BNY conducted by self-administered online 
questionnaire from January 18 to 20, 2023 with a nationally 
representative sample of 1113 people, representative of the U.S. 
population aged 18 and over

Answers by age

18-24 
years old

25-34 
years old
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A C OR PO RAT E  BO YC OT T  IS  O N T HE R ISE  AND IS  A  PO L IT IC AL  

P RACT ICE  T HAT  IS  M O RE IN  V OG UE  AM O NG  EL E CT O RAT E S O N 

T HE  L EF T  T HAN O N T H E R I GH T
Q : As a consumer, have you ever boycotted the products of a brand or a company?

Base: all French people aged 18 and over Proportion of French people who have already boycotted 

a company according to their political affinities

Yes, several times
29%

Yes, once
15%

No, never
56%

44% of French people have already boycotted products 

from a brand or company, compared to 26% in 2002*.

Etude CREDOC – Mai 2002. Enquête « Conditions de vie et Aspirations des Français ». La formulation suivante était : « Avez-
vous déjà, dans le passé, « boycotté » un produit précis ? » 

65

59

42

38

38

35

69

77

51

33

26

36

63

41

20

33

66

37

40

41

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Voting in the legislative elections (1st round – 2024)

Vote in the presidential election (1st round - 2022)

Current partisan proximity

2022

2024

Ideological positioning
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CAL L S  F O R A  BO YCO T T  O F  AM ER ICAN P RO DUCT S  T O  P RO T ES T  

AG AIN ST  DO NA L D T RUM P' S  PO L IC IES  HAV E R ES ON AT ED WIT H  

AL M O ST  AL L  F RENC H PE O PL E

Q : Personally, have you heard of it?

Base: All French people aged 18 and over

No, never
17%

Yes, precisely
42%

Yes, but vaguely
41%

83% of French people have heard about boycotts of 

American companies and products

In the face of Donald Trump's attitude towards Ukraine, the announcements of higher tariffs and the change in 
the policies of big companies in terms of inclusiveness, calls have emerged in France and around the world to 
boycott American companies and products.
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T HE  BO YC OT T  OF  AME RICAN  PRO DU CT S I S  S UPP O RT ED  BY A  CL E AR 

M AJO RIT Y  O F  PU BL IC  O P IN IO N,  E SP EC IAL L Y IN  T HE  RANK S O F  L E F T -

W ING  AND  CEN T RIST  VO T ER S 
Q: Personally, do you support calls for a boycott of American companies to punish the policies 

of President Donald Trump and his administration?
Base: all French people aged 18 and over

Yes, absolutely 
25%

Yes, rather 
37%

No, not 
23%

No, not at all 
15%

62% of French people support calls for boycott 

of US companies

Proportion of French people in favors of 

boycotting American products

76

72

64

65

51

51

78

78

77

79

58

50

72

74

64

55

75

78

70

49

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Voting in the legislative elections (1st round – 2024)

Vote in the presidential election (1st round - 2022)

Current partisan proximity

2022

2024

Ideological positioning
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76

72

64

65

51

51

78

78

77

79

58

50

72

74

64

55

75

78

70

49

60

65

65

65

54

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

58

54

75

66

53

76

49

54

72

60

62

58

61

66

60

54

64

68

79

63

65

41

51

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

62

60

63

64

47

58

54

81

64

66

61

63

57

61

62

51

50

61

55

56

65

67

65

65

62

51

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

78% of LFI supporters are in favor of boycotting American products

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

on the profile of French people in favors of boycotting American products

Gender and generation

2022

Voter turnout (1st round – 2022)
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No, you are not 
currently 

boycotting any
68

Yes, you are 
currently 

boycotting them
32

T O DAY ,  O NE  IN  T HR EE  F REN CH P EO PL E  BO Y CO T T  AT  L E AST  O NE  

AM ERI CAN P RO DUCT ,  WIT H  T HE MO ST  AF F ECT E D CO M PAN IES  BE ING  

S OD A,  F AS T  F O O D AND EL O N M USK ' S BR ANDS  

Q: Which U.S. company(ies)/brand(s) are you currently 

boycotting? Open-ended question

Basis: Current boycotters of at least one U.S. brand

48%
44%

19%

In the face of Donald Trump's attitude towards Ukraine, the announcements of higher tariffs and the 
change in the policies of big companies in terms of inclusiveness, calls have emerged in France and 
around the world to boycott American companies and products.
Q: As a consumer, do you boycott one or more products of an American brand or company?

32% of French people are currently boycotting products 

from a brand or a company

TOGETHER

Base: all French people aged 18 and over

Tesla

TOP 3 

OF THE MOST BOYCOTTED BRANDS

Other top brands boycotted: Starbucks (15%), KFC (12%) and Twitter/X (10%)

DUE TO THE SMALL NUMBER OF STAFF, THE RESULTS OF THIS OPEN-ENDED 
QUESTION SHOULD BE INTERPRETED WITH CAUTION.
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Yes, you are 
currently 

boycotting them 
32

TOGETHER

T HE  BO YC OT T  OF  AME RICAN  BRAND S AP PE ARS  T O  BE  A  

M ARKE R O F  T HE  L EF T ,  AND E SP ECI AL L Y A S AN  IND IC AT O R 

O F  S OC IET AL  PRO G RE SS IVIS M

50
45

37

23

Answers according to 

THE VOTE IN THE 2024 
LEGISLATIVE ELECTIONS

55

44

27
32

19

Très
progressiste

Rather
progressive

Moderate Rather
conservative

Very
conservative

Answers according to

POSITIONING 
IDEOLOGICAL

Elect.

NFP
Elect.

RN & 
alliés

Elect.

LR, DVD
Elect.

REN.                     
& alliés

Answers according to

POSITIONING ON SOCIAL 
ISSUES

Answers according to 

THE DEGREE OF FEMINISM

51

33
25

31

Very feminist Quite feminist Not really
feminist

Not at all feminist

36 39
33

26 22

Left-wing Center-left Center-right Right-wing Far right
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33

27

40

42

23

36

19

31

44

30

33

30

31

37

32

48

29

33

33

33

34

24

26

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

32

34

31

35

33

25

24

45

44

34

34

30

25

42

31

22

19

45

24

33

43

40

36

32

30

21

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

52

36

39

33

26

22

51

44

53

34

39

18

41

43

44

20

50

45

37

23

29

34

32

44

52

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

45% of seniors aged 65 and over are currently boycotting American products

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

on the profile of French people currently boycotting American products

Gender and generation

2022

Voter turnout (1st round – 2022)
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T HIS  BO Y CO T T  O F  AME RICA N PR OD UCT S IS  D R IVE N BY  ANT I -

T RUM PI SM  BUT  AL S O  BY  ECO NO M IC  P AT RIO T IS M O N T HE R IG HT  

AND  SO CIE T AL  IS SU ES  O N T HE  L EF T  
Q: In your opinion, do any of the following reasons play a role in 

your choice to boycott these American brands?

62

62

61

61

57

56

44

Proportion of boycotters for whom this 

reason plays a "lot" in their choice
Basis: current boycotters of an American brand

Supporting French companies
and employment

Protest against the company’s
and/or its executive's support for Donald Trump

Protesting U.S. Foreign Policy

Protesting Donald Trump and his
administration's internal policies

Reducing American economic and
cultural influence in France

Defending European economic interests

Protest against the company's policy on
 Diversity and Inclusion of Ethnic or Gender Minorities

Elect.                       
NFP

Elect.                       
Ren. & alliés

Elect.                       
LR-DVD

58 81 84

63 76 36

67 72 66

62 79 63

51 67 62

56 57 98

52 37 28

Answers according to 

THE VOTE IN THE 2024 

LEGISLATIVE ELECTIONS
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Th e p ote nt ial  for  
boy cotts  of  Am erican 
bran ds in  th e comin g 

mon ths  

C
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79

60
48 43

Very feminist Fairly feminist Not very feminist Not at all feminist

M OR E T HA N O NE IN  T W O  F REN CH P EO PL E  INT E ND T O  B OY CO T T  

AM ERI CAN P RO DUCT S  IN  T H E CO M ING  M ON T HS,  WIT H  A  Q UART E R 

F IRM L Y INT EN DING  T O  DO  S O
Q: Do you yourself, in order to sanction the policy of the U.S. Government and/or major 

U.S. companies, intend to boycott products or services of U.S. brands in the coming 

months?

Base: all French people aged 18 and over

Yes, certainly
26%

Yes, probably
31%

No, probably not
17%

No, certainly not
13%

You don't know
13%

57% of French people intend to boycott products or 

services of American brands in the coming months 

Proportion of French people intending to boycott 

products of a brand or company according to...

74 69

53 54

35

Very
progressive

Somewhat
progressive

Moderate Somewhat
conservative

Very
conservative

POSITIONING ON SOCIAL 

ISSUES

THE DEGREE OF FEMINISM
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47

32

24

26

22

26

33

27

41

24

31

17

34

35

34

20

37

42

23

24

23

30

29

35

33

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

20

20

38

29

21

28

5

19

46

27

26

27

24

31

27

45

20

20

23

27

28

13

17

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

26

27

25

19

22

19

23

42

30

25

22

24

30

28

17

23

16

26

18

23

38

27

29

27

30

18

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

Gender and generation

2022

Voter turnout (1st round – 2022)

41% of PS sympathizers are in this situation

on the profile of French people who have every intention of 

boycotting American brands in the coming months



26© IFOP 2023 26

AL L  S EC T OR S AR E E XP O SE D T O  T HE  BO YCO T T  B UT  T HE  MO S T  

T HRE AT E NED ARE T HO SE  WH ERE  T HE RE A RE A L T ERNA T IVE S:  

F AS T  F O O D,  CAR  SO DAS ,  CL O T HI NG

Video streaming services(ex : Netflix, Disney+, HBO Max, Amazon Prime) 

Music streaming services(ex : Apple Music)

Hollywood studio productions(ex : Disney, Warner Bros, Universal, Paramount, etc.)

Social networks(ex : Facebook, Instagram, WhatsApp, Twitter/ X, LinkedIn, Snapchat, Pinterest…)

Smartphones and other digital equipment (ex : Apple, Dell, HP…)

Professional Software and Services(ex : Microsoft Office, Google Workspace, Zoom, Teams, IBM…)

Booking platforms or hotel chains(ex : Airbnb, Expedia, TripAdvisor, Hilton, Best Western…)

E-commerce or delivery platforms(ex : Amazon, eBay, UPS, FedEx…)

Fast food chains (ex : McDonald's, Burger King, KFC, Starbucks, Subway, Domino's Pizza, Pizza Hut, Five Guys, Starbucks…)

Cars or automotive suppliers (ex : Tesla, Ford, Jeep, Goodyear…)

Clothing brands (ex : Levi's, Calvin Klein, Ralph Lauren, Tommy Hilfiger, Gap, Victoria's Secret…)

Shoe or sports brands (ex : Nike, Converse, Timberland, New Balance…) 

Sodas and drinks (ex : Coca-Cola, Fanta, Sprite, Pepsi, 7up,…)

Snacks (ex : Oreo, Mars, M&M's …) ou céréales (ex : Kellogg's…)

Hygiene products (ex : Ariel, Dash…) ou d’entretien de la maison (ex : Mr Propre, Swiffer…)

Cosmetics and personal care (ex : Oral-B, Head & Shoulders, Always, Tampax, Gillette…)

12

27

14

8

14

8

17

12

26

34

22

23

28

23

14

15

29

25

28

33

35

36

35

33

26

27

30

30

27

29

38

37

41

52

42

41

49

44

52

45

52

61

52

53

55

52

52

52

« Current 
boycotters»

« Potential 
boycotters»

Q: And (...) in the coming months, do you 

intend to boycott any of the following 

types of products or services of the 

following American brands?

Basis: People who habitually consume the 

products/services of the following products
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38

37

31

30

20

14

39

44

38

33

28

19

37

38

36

15

43

37

35

21

24

31

30

35

28

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

20

23

39

18

25

36

21

22

42

27

28

25

28

30

26

34

25

35

12

29

31

12

13

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

28

28

27

20

20

22

31

40

35

32

27

22

25

30

31

21

14

32

20

31

30

29

30

30

29

21

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

Gender and generation

2022

Voter turnout (1st round – 2022)

40% of people aged 65 and over are in this situation

on the profile of the French who firmly intend to boycott American 

"sodas and drinks"
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Tesla

Jeep

Twitter/X

Victoria’s Secret

Five Guys

Apple Music

Ford

Pizza Hut

Calvin Klein

Tommy Hilfiger

Ralph Lauren

Timberland

Subway

KFC

Gap

Starbucks

Domino’s Pizza

7up

Goodyear

Dell

47

41

40

39

38

38

37

37

36

36

36

36

36

35

35

35

34

34

34

32

T E SL A,  N° 1  OF  T HE A ME RICAN BRANDS  

M OS T  T HRE AT E NED BY B OY CO T T  BY  T HE  

F RE NCH I N  20 25
Q: And this year, in 2025, do you intend to boycott any of the 
following brands' products or services?

PROPORTION OF FRENCH PEOPLE WHO 

HAVE A FIRM INTENTION TO BOYCOTT

Base: all French people aged 18 and over

These 20 companies are the most threatened with boycott 

among the 70 brands tested by Ifop
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27

40

66

32

41

65

21

39

67

40

49

38

46

58

44

50

46

44

37

49

51

24

32

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

63

55

48

49

41

35

50

71

56

58

49

38

55

57

56

39

59

60

53

47

45

53

53

51

40

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

47

46

48

28

25

42

49

70

55

54

44

46

40

57

46

35

33

34

39

49

48

57

51

57

37

27

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Gender

City Type

2024

Ideological positioning

Religion

Gender and generation

2022

Voter turnout (1st round – 2022)

57% of executives and higher intellectual professions firmly intend to boycott Tesla

on the profile of the French who firmly intend to boycott "TESLA" 
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on the profile of the French who firmly intend to boycott "X"

25

35

55

27

37

56

22

32

54

33

42

31

40

50

38

42

36

40

34

42

44

28

26

Gen Z

Millennials & Gen X

Boomers & earlier generations

Women under 30

Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

Île-de-France

Other regions of France

Paris metropolitan area

Provincial urban community

Rural commune

City center

Affluent suburb

Middle-class suburb

Working-class suburb

Isolated town

Registered voters

Voters

Non-voters

Not registered to vote

65

45

44

40

36

32

36

63

54

50

47

31

44

51

52

28

48

51

54

40

41

44

43

49

33

Far-left (*)

Left-wing

Center-left

Center-right

Right-wing

Far-right

Supporters of LFI

Supporters of Environmentalists

Supporters of Socialist Party

Supporters of Renaissance

Supporters of The Republicans

Supporters of National Rally

Mélenchon voters

Macron voters

Pécresse voters

Le Pen voters

NFP voters

REN. & allies voters

LR-DVD voters

RN & allies voters

Non-religious

Catholics

Non-practicing Catholics

Practicing Catholics

Muslims (*)

40

38

42

24

26

37

40

59

44

49

38

39

36

44

39

35

31

33

33

43

38

51

46

43

30

35

AVERAGE

Men

Women

 18 to 24 years old

 25 to 34 years old

 35 to 49 years old

 50 to 64 years old

 65 years and over

Higher education, 2nd & 3rd cycles

1st cycle of higher education

High school diploma

Technical diploma

No diploma / Elementary school

Executives & high-level profs.

Mid-level professionals

Employees

Workers

Company executives

Private sector employees

Public sector employees

Unemployed

Affluent class (> $2,465)

Upper middle class ($1,862 - $2,466)

Lower middle class ($1,317 - $1,863)

Modest income bracket ($893 -…

Poor class (< $894)

Voting in the legislative elections (1st round – 2024)

Agglomeration category

Age

Degree level

Vote in the presidential election (1st round - 2022)

Socio-professional category

Region

Current partisan proximity

Employment Status

Net monthly income per U.C.

2022

Sexe

City Type

2024

Ideological positioning

Religion

Gender and generation

2022

Voter turnout (1st round – 2022)

63% of environmental sympathizers have a firm intention of boycotting X
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