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SUMMARY

-A - THE IMAGE AND ATTRACTIVENESS OF THE UNITED STATES

The United States' sympathy rating in the eyes of the French

The perception of a Franco-American community of values

Intending to study, live or work in the United States

The intention to make a tourist stay in the United States and surrounding countries

The attraction of New York and its region

- B - THE CURRENT RELATIONSHIP TO THE MOVEMENT TO BOYCOTT AMERICAN
PRODUCTS

The experience of boycotting a company during its lifetime

The notoriety of calls for a boycott of American products

Support for the boycott of American products

The current practice of boycotting a product, a brand or a company in the United States

The reasons for boycotting American brand products or services

- C - THE POTENTIAL FOR A BOYCOTT OF AMERICAN BRANDS IN THE COMING MONTHS

The propensity to boycott products or services of American brands in the coming months
The propensity to boycott different types of American products (sectors)

The TOP20 US Brands Most at Risk of Boycott in the Coming Months
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METHODOLOGY: THE CONDITIONS FOR CARRYING OUT THE
SURVEY

Study carried out by Ifop for NYC.eu

& e .2
\\ ” l
‘; Q N
e Y
Sample Methodology Collection method
The survey was conducted among a sample of The representativeness of the sample was ensured by  The interviews were conducted in English
1000 people, representative of the American the quota method (sex, age, socio-professional by self-administered online questionnaire
population aged 18 and over. category of the respondent) after stratification by from March 14 to 17, 2025.
region.

HISTORICAL DATA REFERS TO THE FOLLOWING STUDIES:

@ Sofresstudy for the French-American Foundation conducted face-to-face from August 28 to 29, 2002 with a nationally representative sample of 1,000 people, representative of the American population aged 18 and over.
- Sofres study for the French-American Foundation conducted face-to-face from June 8 to 12, 2005 with a nationally representative sample of 1,000 people, representative of the American population aged 18 and over.
. CSA study for the French-American Foundation/Senate conducted by telephone from May 15 to 16, 2007 among a nationally representative sample of 953 people, representative of the French population aged 18 and over.
Ipsos study carried out by telephone from 21 to 22 May 2004 among a nationally representative sample of 942 people aged 18 and over.
TNS Sofres study for Le Figaro Magazine carried out face-to-face from 25 to 27 May 2009 with a national sample of 1000 people, representative of the French population aged 18 and over.
\ H.I. study for the French-American Foundation/Senate conducted from 22 to 23 Sept. 2010 among a nationally representative sample of 1,000 people, representative of the French population aged 18 and over.

TO CITE THIS STUDY, THE FOLLOWING WORDING MUST BE USED AT LEAST:
« Ifop study for NYC.eu carried out by self-administered online questionnaire from 14 to 17 March 2025 with a nationally
representative sample of 1000 people, representative of the French population aged 18 and over ».

Gi(ope y C

© IFOP 2023 3



- '\v(.‘.l#n -

d

image an

attractiveness of the

The

United States




"THE TRUMP EFFECT": THE UNITED STATES' APPROVAL RATING
AMONG THE FRENCH FALLS TO ITS LOWEST LEVEL IN THE LAST 40
YEARS

Q : Do you have more sympathy for
the United States, rather antipathy, or

neither sympathy nor antipathy? _ o
Il French peopl ? fk‘% @ iﬁ:\ ;\Hi
Base: all French people | - ¥ . N . el
bt/ P48 <Yh K3 !

Evolution of the United States' sympathy rating since 1988

Ronald Bill George W. Barack Donald
Reagan Clinton Hag Bush
<-------- P oo > <«---NWBR
ANTIPATHY 6 i I17 o N Wl I17
RATE
A - i
SYMPATHY 65
RATE 54
40 35 41 39 39 31 30 46 0
-40 pts 25
1988 1994 1996 2000 2002 2004 2005 2007 2009 2010 2025
0@y ¢ T ey were 6546 in 2010 duing the a1l year of Barack Obamars mandte. T+ o e e roras | o
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AVERAGE s )5
Gender
. & Men IS 30
@' Women IS 21
Age
18to 24 years old HEEEEEE———— 7/
ﬁ‘ﬂ’fﬂa 25t0 34 years old I )G
35t049years old NEEEEEEE———— )0
501t0 64 years old HEEEE——— )/
65 years and over I )3
Degree level
Higher education, 2nd & 3rd cycles I ?/
1stcycle of higher education I 3
o= High school diploma m—— )3
— Technical diploma ———— ()

No diploma / Elementary school HESSSSSS— 35

Socio-professional category

Executives & high-level profs. mE————— D)
. Mid-level professionals HE——— |

Workers I )3
Employment Status
Company executives IEEEE————— 3]
. Private sector employees IE———————— )0
B4 pata  Public sector employees — 0
Unemployed IS 15
Net monthly income per U.C.
Affluent class (> $2,465) IEE—————— 3)
Upper middle class ($1,862 - $2,466) I )0
Iﬂver middle class ($1,317 - $1,863) I ()
é Modest income bracket ($893 -.. ITEEE————————— )3
( &s= Poor class (< $894) MEEEEEE————— 03

s
? u Employees EE— 33

Reading note: 37% of RN supporters express sympathy for the United States

Ideological positioning

Far-left (*) 28
Left-wing HEmmmmm 15
’ Center-left HI————— ?]
ol e Center-right NI )6

Right-wing I 33
Far-right GG 306
Current partisan proximity
Supporters of LFI I 18
Supporters of Environmentalists I 106
‘iﬁ Supporters of Socialist Party IE—————S )

s Supporters of Renaissance N 2
Supporters of The Republicans I——— 3/

Supporters of National Rally _1:3—7:\

Vote in the presidential election (istround -2022)
Mélenchon voters N 17

. ‘E‘ Macron voters I )G
2022 Pécresse voters III———— )

Le Pen voters I 34
Voting in the legislative elections (1stround -2024)
NFP voters s 10
b REN. & allies voters I ))
>

- ]
s LR-DVD voters 27

RN & allies voters N 37/

Religion
Non-religious nE———— )]
N e Catholics I 31
2 Non-practicing Catholics INEG—G—— 3()
M practieing

Practicing Catholics INII———— 35
Muslims (*) 11

@US on the profile of French people who have sympathy for the United States

Gender and generation
Genz
Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59

Women 60 and older

Men under 30
Men aged 30 to 59
Men 60 and older
l Region
A lle-de-France
Other regions of France
Agglomeration category
Paris metropolitan area
Provincial urban community
Rural commune
Bha oo
Affluent suburb
Middle-class suburb
Working-class suburb
Isolated town

I D/
e 05
I 4

I )5
I 32
I 30

I D/
I 06

I D/
I 0S8
|0

I )/
I 05
I 05
I 6
I 0]

Voter turnout (st round -2022)

Registered voters

2022
. Voters

»
ﬂ Non-voters

Not registered to vote

I 05
I 05
I )G
I 05



THE FEELING THAT FRENCH AND AMERICAN SOCIETIES SHARE
COMMON VALUES IS HALF AS HIGH TODAY AS IT WAS TWENTY

YEARS AGO

Q: In your opinion, from the point of view of values, are France

and the United States very similar, fairly similar, fairly different or
very different countries today?
Basis: persons aged 18 and over . i

2024

‘ \ Answers according to

THE 2024 LEGISLATIVE

ELECTION
2025 38
2004 31
Very far apart 22
Quite close / 19 18
23 42
Elect. Elect. Elect. Elect.
6 NFP REN. LR, RN &
& alliés DVD alliés

Very close

(0)
26/) of French people consider that the United States and France are
similar countries in terms of values, compared with 49% in 2004

G I'(OP ° y c (*) Ipsos study carried out by telephone from 21 to 22 May 2004 among a nationally representative sample of 942 people aged 18 and over.
© IFOP 2023
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AVERAGE
Gender

L Men IS 64
/ﬁ" Women IS 5]

63

Age
18t0 24 years old IEEEEE———— 5
5 4 2510 34 years old I 57
ﬁﬁ; fn’ 35t0 49 years o/d HETTTT———— (3
15010 50to 64 years old N O
65 years and over I GG
Degree level
Higher education, 2nd & 3rd cycles I 7
1stcycle of higher education INEEEEEEEEEEEGGNG——— 7/
High school diploma EEES——————— G/
Technical diploma IEEEEEE———— (3
No diploma / Elementary school n———— /g3
Socio-professional category
Executives & high-level profs. I 7
a Mid-level professionals I G/
Employees I 5/
ﬁ % Workers I 3
Employment Status
& Company executives I (3
Private sector employees NN 50
Public sector employees I (0
Unemployed NS /|

L ]
("R

Net monthly income per U.C.
Affluent class (> $2,465) IEEEEEEE———————— (O

Upper middle class ($1,862 - $2,466) II————— 73
Lower middle class ($1,317 - $1,863) INIIE————— (3
#% Modest income bracket ($893 -.. EEEEEE———— S5
( ﬁ
Poor class (< $894) NI /7

g on the profile of the French who believe that France and the United
States are "distant" countries from the point of view of values

90% of environmental sympathizers share this point of view

Ideological positioning

Far-left (*)

Left-wing

Center-left

@@ Center-right
Right-wing

Far-right

Current partisan proximity

Supporters of LFI
Supporters of Environmentalists

s Supporters of Renaissance

)

Supporters of Socialist Party

Supporters of The Republicans
Supporters of National Rally

Vote in the presidential election (tstround -2022)

Mélenchon voters
&> Macron voters
2022 Pécresse voters

Le Pen voters

Voting in the legislative elections (Istround -2024)

NFP voters
Ar REN. & allies voters

! J
LR-DVD voters

2024
RN & allies voters

Religion

Non-religious

(C Catholics

A Non-practicing Catholics
o N practicing Camol
Practicing Catholics

Muslims (*)

Gender and generation
GenZz
Millennials & Gen X

I o1
Iy
I 57
I 2
I 63
I 5/

Boomers & earlier generations

Women under 30
Women aged 30 to 59
Women 60 and older
I 68 .

——( 00
—— 7
Iy .
I (3 |
I 50 .t

Men under 30
Men aged 30 to 59
Men 60 and older
Region
Tle-de-France
Other regions of France
Il
I 2
e
I 50

Agglomeration category
Paris metropolitan area
Provincial urban community

ﬁéﬂ.;;

Rural commune

City Type
IS City center
I 63 Affluent suburb

I 53 Middle-class suburb

] Working-class suburb

Isolated town
I 06
I 63
I 5 .
I 55 ﬂ
P 58

Registered voters
2022 Voters
Non-voters

Not registered to vote

I 53
I ]
I 66

I
I 04
I 5

I 65

I 53
I 61
I 4

EEEE——— 0
I /7

I 3
IEEEE—
I 3

Voter turnout (st round -2022)

I (/]
I (/|
[
I 53



INTENTIONS TO STUDY OR WORK IN THE UNITED STATES HAVE
FALLEN TO A LOW LEVEL, HALF AS HIGH AS
FIFTEEN YEARS AGO

Q: Personally, would you like to (or
would you have liked to) ...?

Proportion of French people wishing to... Proportion of French people wishing to... Proportion of French people wishing to...

“Study in the United States” “Living in the United States” “Working in the United States”

22

2000 2002 2005 2007 2010 2025 2000 2002 2005 2007 2010 2025 2000 2002 2005 2007 2010 2025

G '(OP o g c Reading note: Only 22% of French people would like (or would have liked) to study in the United States, compared to 48% in 2010 o IFOP 2093
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AVERAGE = )
Gender
. & Men I D7
*" Women IS 18
Age
5 & 181024 years old S )7
'ﬁww 2510 34 years old IEEEEEEEESS————— 3]
T 35t049 years old MEEEEESS—————— )0
50t0 64 years old I————— 1/
65 years and over NN 15
Degree level
Higher education, 2nd & 3rd cycles I———— 27/
1st cycle of higher education INEEE—————_ |
High school diploma —— )/
—7r1 Technical diploma e—— 5
No diploma / Elementary school mnmeesssss———— 03
Socio-professional category
Executives & high-level profs. I——————1 3
- Mid-level professionals —E——————— )]
= Employees NI 09
ﬁ ﬂ Workers IE————— ]
Employment Status
" Company executives IEEEEEEEESSSS———— 3)
_“_, Private sector employees INI——— )3
parass  Public sector employees T—— 7
Unemployed s 1)
Net monthly income per U.C.
Affluent class (> $2,465) IEEEEEE———— 05
Upper middle class ($1,862 - $2,466) I 10
L%er middle class ($1,317 - $1,863) IImmm——— 17
e Modest income bracket ($893 -.. — 0
( s Poor class (< $894) m—— 3

Ideological positioning
Far-left (*)
Left-wing M 8
’ Center-left n———— |7
@ s Center-right I 17

Right-wing I 32

Far-right I )G
Current partisan proximity
Supporters of LFI I 06
Supporters of Environmentalists G
~s... Supporters of Socialist Party I 15
““ Supporters of Renaissance N 1|

Supporters of The Republicans IN———— 3/

Supporters of National Rally IEE————— )7/

Vote in the presidential election (istround -2022)
Mélenchon voters NS 05

& Macron voters E——— 7
2022 Pécresse voters IIII——————— )0

Le Pen voters I 2/
Voting in the legislative elections (Istround -2024)
NFP voters I 16
o REN. & allies voters s |3
— LR-DVD voters SN 19

2024

RN & allies voters N 30

Religion
Non-religious HE————— 13
.G Catholics N 03
2 Non-practicing Catholics INEEE———————— )3
M practieing

Practicing Catholics IIEE——— )G

Muslims (*)

on the profile of French people would like (or would have
liked) to live in the United States

38% of men under 30 would like (or would have liked) to live in the United States

41

39

Gender and generation
Genz
Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59
Women 60 and older

Men under 30
Men aged 30 to 59
Men 60 and older I————_ 1/
l Region
A lle-de-France I )7/
Other regions of France IS 1
Agglomeration category
Paris metropolitan area I 08
Provincial urban community I ??
Rural commune IS 106
8l
. o City center 29
Affluent suburb N 15
Middle-class suburb IEEEEE——— 0]
Working-class suburb I 10
Isolated town N 35
Voter turnout (st round -2022)
Registered voters INIIm——— ))
222 Voters IS 01

ﬂ Non-voters N 07/
Not registered to vote II————— |

City Type

10



THE TOURISM POTENTIAL OF THE UNITED STATES IS SLIGHTLY
WEAKENING AMONG THE FRENCH, WHO ARE, ON THE OTHER HAND,
MUCH MORE INCLINED TO VISIT THEIR CANADIAN NEIGHBOURS

Q: In the course of your life, would you like to
travel to the following destinations?

Base: All French people aged 18 and over

Proportion of French people who
would like to travel...

B n 2025
#E In 2022*

) e
In Canada 62

= 51 -4 pts
In the United States 55 "

Bel — &4
In Mexico

= 436
To Cuba &

+1 0 pts

. ) o ) ) ) (*) Ifop study for PNY conducted online from November 10 to 14, 2022
Reading note : 51% of French people would like to visit the United States (-4 points since 2022), with asample of 1,506 French people, representative of the French

compared to 72% who would like to travel to Canada (+10 points) populationaged 18 and over © IFOP 2023 | 11
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AVERAGE s 51
Gender
s @ Men IS 54
ﬁ’ ' Women IS /9
Age
s = 18t024yearsod IS (3
H<H; 'ﬁj 25t0 34 years old HEEEEEEE———— 53
35t0 49 years old I 55
50t0 64 years old I 5]
65 years and over I 30

L TT=s

Degree level
Higher education, 2nd & 3rd cycles NN (5

1stcycle of higher education NI -7
High school diploma ————— 5/
Technical diploma  E—— 40

No diploma / Elementary school S -—— /7
Socio-professional category
Executives & high-level profs. I G0
a Mid-level professionals NN G0
Employees NI /0
ﬁ % Workers I 53
Employment Status
Company executives HIEEE——— 5)
Private sector employees I )
B RAEE  Public sector employees I //
Unemployed NS 55

[ X

Net monthly income per U.C.
Affluent class (> $2,465) IIEEEEEE——— (5
Upper middle class ($1,862 - $2,466) I 57
Lower middle class ($1,317 - $1,863) NI /)
e“"— Modest income bracket ($893 -.. IEEEEEE———— 5/
( &se Poor class (< $894) HEEEEE———— 5)

68% of men under 30 would like to travel to the United States

Ideological positioning

Far-left (*)

o Left-wing
' Center-left
ol i Center-right
Right-wing

Far-right

Current partisan proximity

Supporters of LFI

Supporters of Environmentalists
.

Al Supporters of Renaissance

Supporters of Socialist Party

Supporters of The Republicans
Supporters of National Rally

S G2
I 5/
I /7
I
W)
I 5

I 55
I ]
e 33
[ WV
I (/]
I 57

Vote in the presidential election (1stround - 2022)

Mélenchon voters

&> Macron voters
2022 Pécresse voters

Le Pen voters

I 50
vy
I 50
I 50

Voting in the legislative elections (istround -2024)

NFP voters
Ar REN. & allies voters

! J
LR-DVD voters

2024
RN & allies voters

Religion

Non-religious

. G Catholics

2 Non-practicing Catholics
M practieing

Practicing Catholics

Muslims (*)

L JWile]
I 3/
I 5

I /O
I 52
)
I S5
e 66

@US on the profile of French people who would like to travel to the United States

Gender and generation
GenZz
Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

::‘. Region
A Tle-de-France
Other regions of France

Agglomeration category
Paris metropolitan area

Provincial urban community

Middle-class suburb

Rural commune

City Type
City center
Affluent suburb

I 53
I 53
I 39

—:68:\,
I 56
I /7

I 58
I 50

I 7
vl
I 30

Iy
IS 50
I 5

Working-class suburb I /]
Isolated town NS /0O

Voter turnout (stround -2022)
Registered voters I 51

22z Voters I 5()
ﬂ Non-voters NN 3
Not registered to vote I 55 12



THE ATTRACTIVENESS OF NEW YORK FOR A SHORT STAY REMAINS
STRONG, HOWEVER, AS THE IMAGE OF THIS PROGRESSIVE CITY
SEEMS SOMEWHAT DISSOCIATED FROM THE REST OF THE COUNTRY

Q: Personally, if you had the opportunity or the financial
means, would you like to...?

Base: All French people aged 18 and over Propor“on Of FrenCh
people who would like to...

Stay for a few days / weeks...

R/
48

American Response *

... in Paris NG

Staying for one year (e.g. work,
study, etc.)...

American Response *

To live definitively...

N ]

L
LA = American Response *

... in New-York NG -2

... in New-York M 28
... in Paris |GG

M ... in New York or nearby Il 16

... in Paris or nearby Il

Answers by age

73
70 69 65
18-24 25-34 35-49 50-64 65 years old
years old yearsold yearsold yearsold and more

(*) Ifop study for BNY conducted by self-administered online
questionnaire fromJanuary 18 to 20, 2023 with a nationally
representative sample of 1113 people, representative of the U.S.

populationaged 18 and over
© IFOP 2023 13
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relationship to the
movement to boycott
American products



A CORPORATE BOYCOTT IS ON THE RISE AND IS A POLITICAL
PRACTICE THAT IS MORE IN VOGUE AMONG ELECTORATES ON

THE LEFT THAN ON THE RIGHT

Q: As aconsumer, have you ever boycotted the products of a brand or a company?
Base: all French people aged 18 and over

~~~~
~
~

Yes, several times
29%

-
-
N

~
S

4490 of French people have already boycotted products
from a brand or company, compared to 26% in 2002*.

G i'(OP o g c Etude CREDOC — Mai 2002. Enquéte « Conditions de vie et Aspirations des Frangais ». La formulation suivante était : « Avez-

vous déja, dans le passé, « boycotté » un produit précis ? »

Proportion of French people who have already boycotted
acompany according to their political affinities

Ideological positioning
Left-wing IS 59
(7] Center-left I /)
"’i Cerner-ri.ght I 33
Right-wing N 38
Far-right I 35
Current partisan proximity
Supporters of LFI IS 0O
Supporters of Environmentalists NN
ﬁi‘ Supporters of Socialist Party I 5
S Supporters of Renaissance IS 33
Supporters of The Republicans I 706
Supporters of National Rally I 30
Vote in the presidential election (istround -2022)
Mélenchon voters NS 63
_ﬂi’: Macron voters IS /1
Pécresse voters I ?()
Le Penvoters N 33
Voting in the legislative elections (istround -2024)

2022

- ~

AY

NFP voters I (G

‘L i N~ o b d
.5  REN. &alliesvoters I 37/
2024 LR-DVD voters IS /0
RN & allies voters I———— /]

© IFOP 2023
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CALLS FOR A BOYCOTT OF AMERICAN PRODUCTS TO PROTEST
AGAINST DONALD TRUMP'S POLICIES HAVE RESONATED WITH

ALMOST ALL FRENCH PEOPLE

In the face of Donald Trump's attitude towards Ukraine, the announcements of higher tariffs and the change in
the policies of big companies in terms of inclusiveness, calls have emerged in France and around the world to
boycott American companies and products.
Q : Personally, have you heard of it?
Base: All French people aged 18 and over

Yes, precisely
42%

83% of French people have heard about boycotts of
American companies and products

Gi'(opo y c

© IFOP 2023
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THE BOYCOTT OF AMERICAN PRODUCTS IS SUPPORTED BY A CLEAR

MAJORITY OF PUBLIC OPINION, ESPECIALLY IN THE RANKS OF LEFT-

WING AND CENTRIST VOTERS

Q: Personally, do you support calls for a boycott of American companies to punish the policies
of President Donald Trump and his administration?
Base: all French people aged 18 and over

No, not at all
15%

Yes, absolutely
25%

------
~
~

No, not
23%

~ -
~~~~~~
————————

62% of French people support calls for boycott
of US companies

Proportion of French people in favors of
boycotting American products
Ideological positioning
Leftwing IEEE— 7D
o Center-left nE——————— G/
ol i Center-right I (5
Right-wing I 51
Far-right IS 5

-

Current partisan proximity
Supporters of LFI I /S
Supporters of Environmentalists NN /8
ﬁ‘ Supporters of Socialist Party IIIINNNNNN——— 7/
AESs Supporters of Renaissance IS 70
Supporters of The Republicans NN 53
Supporters of National Rally IS 50
Vote in the presidential election (istround -2022)
Mélenchon voters NN /2

‘h
T Macron voters I 4
2022 Pécresse voters NN (/|

Le Pen voters I 55
Voting in the legislative elections (stround —2024)
NFP voters I /5
y .
T REN. & allies voters I /3
2024 LR-DVD voters IIIINNNNNNNNN——— /0
RN & allies voters I—————S /0

© IFOP 2023
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AVERAGE mmamsssssssssms (7
Gender
L Men NSNS 60
@' Women NSNS 3
Age
o = 18to24years old NEEEEEE—————— G/
‘H‘(H?[W 25t0 34 years old IEEEEE————— 7
Trgpar 35t049years old EEEEEEEE————— 53
501t0 64 years old I 5/
65 years and over
Degree level
Higher education, 2nd & 3rd cycles I G/
1stcycle of higher education NN o
High school diploma me————— G
Technical diploma T (3
No diploma / Elementary school S 57
Socio-professional category
Executives & high-level profs. I (G
a Mid-level professionals I ()
| Employees NI 5|
ﬁ w Workers IS 50
Employment Status
Py Company executives I (G
Private sector employees NN 55
Public sector employees I 50
Unemployed IS o5

Net monthly income per U.C.
Affluent class (> $2,465) IEEEEEEEEE—————— 7
Upper middle class ($1,862 - $2,466) NN o5
Lower middle class ($1,317 - $1,863) I (G5
= Modest income bracket ($893 -.. EEEEEEE———— )

( 95» Poor class (< $894) I 51

I 31

Ideological positioning
Far-left (*)
Left-wing

(7
’ Center-left

ol i Center-right

Right-wing
Far-right

Current partisan proximity
Supporters of LFI
Supporters of Environmentalists
. Supporters of Socialist Party
L Supporters of Renaissance
Supporters of The Republicans
Supporters of National Rally

78% of LFI supporters are in favor of boycotting American products

e 76
[ Wy
I (/]
I 05
I 5
I 5

-~

-
’ \
|
\\78 !

I 7S
L
e
I 53
I 5

Vote in the presidential election (istround -2022)

Mélenchon voters

. ‘E‘ Macron voters
2022 Pécresse voters

Le Pen voters

[ Wy
I /|
I /]
. 55

Voting in the legislative elections (tstround —2024)

NFP voters

A REN. & allies voters
P 4

LR-DVD voters

2024
RN & allies voters

Religion

Non-religious

¢ Catholics

2 Non-practicing Catholics
M practieing

Practicing Catholics

Muslims (*)

I
I /S
I /0

I /O

I 5
I 5

@US on the profile of French people in favors of boycotting American products

Gender and generation
Genz

Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

,1 Region
¥, lle-de-France
Other regions of France

Agglomeration category
Paris metropolitan area

Provincial urban community

Middle-class suburb

Rural commune

City Type
City center
Affluent suburb

Working-class suburb
Isolated town

L Jile]
I 54
I 2

I 62

I 53
I 61
I 0

I 54
I 4
I 63
I /O

Voter turnout (st round -2022)

Registered voters

2022
y Voters

»
ﬂ Non-voters

Not registered to vote

I 3
I 65
S /]
I |
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TODAY, ONE IN THREE FRENCH PEOPLE BOYCOTT AT LEAST ONE

AMERICAN PRODUCT, WITH THE MOST AFFECTED COMPANIES BEING

SODA, FAST FOOD AND ELON MUSK'S BRANDS

In the face of Donald Trump's attitude towards Ukraine, the announcements of higher tariffs and the
change in the policies of big companies in terms of inclusiveness, calls have emerged in France and TOP 3

around the world to boycott American companies and products. OF THE MOST BOYCOTTED BRANDS

Q: As a consumer, do you boycott one or more products of an American brand or company?

Q: Which U.S. company(ies)/brand(s) are you currently

Base: all French peopl 1 : :
ase: all French people aged 18 and over boycotting? Open-ended question

Basis: Current boycotters of at least one U.S. brand

"

Yes, you are
TOGETHER currently
boycotting them
32

o

48% =
44% T

2 E——
32 30 of French people are currently boycotting products % l.?i' X
from a brand or a com pany Other top brands boycotted: Starbucks (15%), KFC (12%) and Twitter/X (10%)

DUE TO THE SMALL NUMBER OF STAFF, THE RESULTS OF THIS OPEN-ENDED

( ° y c QUESTION SHOULD BE INTERPRETED WITH CAUTION.
@>

© IFOP 2023
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THE BOYCOTT OF AMERICAN BRANDS APPEARS TO BE A
MARKER OF THE LEFT, AND ESPECIALLY AS AN INDICATOR
OF SOCIETAL PROGRESSIVISM

Answers according to Answers according to
POSITIONING ON SOCIAL THE DEGREE OF FEMINISM
ISSUES
51
44 | g 33 oe 31
27 :
19 —y '
. Very feminist Quite feminist Not really Not at all feminist
feminist
Tres Rather Moderate Rather Very
progressiste progressive conservative conservative TOGETHER Yii’r)r/g:tl?re
boycotting them

Answers according to

THE VOTE IN THE 2024
LEGISLATIVE ELECTIONS

32

Answers according to

POSITIONING
IDEOLOGICAL

50
45

36 39 53 37
Left-wing Center-left  Centerright Right-wing Far right Flect. Flect. Flect. Flect.
NFP REN. LR, DVD RN &

Gi'(opo 9 C & alliés alliés

© IFOP 2023 20
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AVERAGE s 32

Gender
. & Men IS 34

@' Women IS 31

Age
. = 18t0 24 years old m————— 35
t 2510 34 years old ———— 33
TdTaT 35t049years old IEE——— )5

50to 64 years old I 2/ P
65 years and over ~ EEEE—— /5 ::
Degree level T
Higher education, 2nd & 3rd cycles I //
1st cycle of higher education I 3/
i High school diploma  m— 3/
i Technical diploma m——— 30
No diploma / Elementary school mm—— 25
Socio-professional category
Executives & high-level profs. I———— /)
a Mid-level professionals I———— 31
Employees | )
ﬁ u Workers I 19
Employment Status
Company executives IE——————— /5
1 Private sector employees . )/
R4 RARA  Public sector employees IS 33
Unemployed IEmmmmm— /3
Net monthly income per U.C.

Affluent class (> $2,465) ————— /()
Upper middle class ($1,862 - $2,466) I 35
&)rwer middle class ($1,317 - $1,863) I 3)

e‘“ Modest income bracket ($893 -.. m———— 30
] §H Poor class (< $894) w1

.

@US on the profile of French people currently boycotting American products

45% of seniors aged 65 and over are currently boycotting American products

Ideological positioning

Far-left (*) 52
Left-wing M 306
’ Center-left nm——_ 39
ol i Center-right IS 33

Right-wing . ?0G
Far-right I 2
Current partisan proximity
Supporters of LFI NN 51
Supporters of Environmentalists m——_— //

i

Supporters of The Republicans I 30
Supporters of National Rally i 18

Vote in the presidential election (istround -2022)
Mélenchon voters IS /1

. ‘E‘ Macron voters I /3
2022 Pécresse voters III—————— //

Le Pen voters I 20
Voting in the legislative elections (istround -2024)
NFP voters IS 50
_{I:k, REN. & allies voters I /5
LR-DVD voters N 37
RN & allies voters . 73

2024

Religion
Non-religious IS 70O
G Catholics I 3/

.ﬁ. Non-practicing Catholics IE——— 32
Practicing Catholics INI————— //
Muslims (*) 52

Supporters of Socialist Party IEE——— 53
s, Supporters of Renaissance N 3/

Gender and generation
GenZ NN 33
Millennials & Gen X I ?7/
Boomers & earlier generations I /(0

Women under 30 II——— /)
Women aged 30 to 59 . 23
Women 60 and older N 306

Men under 30 I 19
Men aged 30 to 59 N 31
Men 60 and older I /4
l Region
A lle-de-France mmmmmmm 30
Other regions of France I 33
Agglomeration category
Paris metropolitan area I 30
Provincial urban community IS 37
Rural commune I——— 37/
Bha o
Affluent suburb NN /8
Middle-class suburb IS 20
Working-class suburb I 33
Isolated town NN 33
Voter turnout (st round -2022)
Registered voters IS 33
2222 Voters NN 34
y.:“ Non-voters N )/
Not registered to vote NN )G
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THIS BOYCOTT OF AMERICAN PRODUCTS IS DRIVEN BY ANTI-
TRUMPISM BUT ALSO BY ECONOMIC PATRIOTISM ON THE RIGHT
AND SOCIETAL ISSUES ON THE LEFT

Q: In your opinion, do any of the following reasons play arole in

your choice to boycott these American brands? ) .
Proportion of boycotters for whom this

Basis: current boycotters of an American brand Wl . .
reason plays a "lot" in their choice

Elect. Elect. Elect.
NFP Ren. & alliés LR-DVD
| and employment 53 31 \':&I/‘,
U Q < Protest against the company’s
* and/or its executive's support for Donald Trump _ 62
[ | 63 76 36
=
" 67 72 66
Protesting Donald Trump and his
L2

i R | ‘

Reducing American economic and

© cultural influence in France _ 51 67 6
%ﬁ Defending European economic interests _ 56
F€ 56 57 98
Protest against the company's policy on
O‘] Diversity and Inclusion of Ethnic or Gender Minorities _ 44 = 27 -
\ D& /l

i
GloPo y ¢ ©IFOP 2023 | 22
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The potential for
boycotts of American
brands in the coming
months



MORE THAN ONE IN TWO FRENCH PEOPLE INTEND TO BOYCOTT
AMERICAN PRODUCTS IN THE COMING MONTHS, WITH A QUARTER
FIRMLY INTENDING TO DO SO

Q: Do you yourself, in order to sanction the policy of the U.S. Government and/or major
U.S. companies, intend to boycott products or services of U.S. brands in the coming
months?

Base: all French people aged 18 and over

You don't know
13%

______
~
~

- Yes, certainly

26%
No, certainly not y
13% ® MU 5 ‘\‘
o n \
¢ ® b} ‘ l}
]
|\ .'
ST AN ,’
II
,I
No, probably not
17%

-
N -
T ———

57% of French people intend to boycott products or

services of American brands in the coming months
Gi(op 0 y c

’ﬂ

Proportion of French people intending to boycott
products of a brand or company according to...

POSITIONING ON SOCIAL

ISSUES
74 69
53 o4
Very Somewhat Moderate Somewhat Very
progressive progressive conservative

conservative

THE DEGREE OF FEMINISM

79
60
Very feminist

Fairly feminist ~ Not very feminist Not at all feminist

© IFOP 2023 | 24



AVERAGE 26
Gender

: & Men I 27

?' Women I 05

Age
: B 18t0 24 years old mmmmmm 19

iw fH:‘ 2510 34 years old  m—m D)
! 35t049years old mmm—m 19
>pd 50t0 64 years old I 3
65 years and over —————— /D
Degree level
Higher education, 2nd & 3rd cycles I 30
1st cycle of higher education I 25
High school diploma e >
—7r1 Technical diploma e >/
No diploma / Elementary school e 30
Socio-professional category
Executives & high-level profs. I 3
Mid-level professionals . 17

sl

= Employees mmmmmm 73

ﬁ Workers Wl 15
Employment Status

& Company executives I g

—+—— Private sector employees = 13
pARARA  Public sector employees S )3
Unemployed Immmmmmmm 393
Net monthly income per U.C.
Affluent class (> $2,465) ——— 7
Upper middle class ($1,862 - $2,466) s )9
Lower middle class ($1,317 - $1,863) Immm——S 7
‘ égModest income bracket ($893 -.. mmm———— 30
Poor class (< $894) W 13

@US on the profile of French people who have every intention of
N boycotting American brands in the coming months

41% of PS sympathizers are in this situation
Ideological positioning
Far-left (*) BTy 47
Left-wing H— 30
’ Center-left mm—m 2/
ol Center-right I 206
Right-wing . 22
Far-right I )0
Current partisan proximity
Supporters of LFI N 33
Supporters of Environmentalists . 7/ .
.. Supporters of Socialist Party —'\41 /\,
Mh Supporters of Renaissance N 2/ B
Supporters of The Republicans I 37
Supporters of National Rally . 17
Vote in the presidential election (istround -2022)
Mélenchon voters N 3/

" ‘E‘_ Macron voters ——— 35
2022 Pécresse voters I 3/

Le Pen voters I ()
Voting in the legislative elections (1stround -2024)
NFP voters Imms 37
_i"‘.EL REN. & allies voters Immmmmmms /?
LR-DVD voters N 23
RN & allies voters I 7/
Religion
Non-religious i 23
. G Catholics IS 30
:ﬁ\. Non-practicing Catholics —— 20
Practicing Catholics I 35
Muslims (*) s 33

2024

Gender and generation
Genz
Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59
Women 60 and older

Men under 30
Men aged 30 to 59
Men 60 and older
l Region
A Tle-de-France
Other regions of France
Agglomeration category
Paris metropolitan area
Provincial urban community
Rural commune
Bha oo
Affluent suburb
Middle-class suburb
Working-class suburb
Isolated town

N 00
20

ki
I 08

5
I 19
I /G

07
I 06

07
I 04
3]

07
I
()
D0
03

Voter turnout (Istround -2022)

Registered voters

2022
. Voters

ZL“ Non-voters

Not registered to vote

D7
I 03
. 13
- 7



ALL SECTORS ARE EXPOSED TO THE BOYCOTT BUT THE MOST
THREATENED ARE THOSE WHERE THERE ARE ALTERNATIVES:

FAST FOOD, CAR SODAS, CLOTHING «Current <

. . boycotters»

Q: And (...) in the coming months, do you

intend to boycott any of the following Video streaming services (e : Netflix, Disney+, HBO Max, Amazon Prime) B

types of products or services of the ] . . . ) . ¢

ypes ot p : Music streaming services(ex:Apple Music) T
following American brands?
Basis: People who habitually consume the é Hollywood studio productions(ex:Disney, Warner Bros, Universal, Paramount, etc.) 4
products/services of the following products

—

5 HHH =
\l

o
% Social networks(ex : Facebook, Instagram, WhatsApp, Twitter/ X, LinkedIn, Snapchat, Pinterest...

~

U Smartphones and other digital equipment (ex: Apple, Dell, HP...
.

»
\1‘{ ) Professional Software and Services(e" : Microsoft Office, Google Workspace, Zoom, Teams, IBM...
g £

—

ot Booking platforms or hotel Chains(ex : Airbnb, Expedia, TripAdvisor, Hilton, Best Western...

oln

e . E-commerce or delivery platforms(ex:Amazon, eBay, UPS, FedEx...
7

@ Fast food chains (ex : McDonald's, Burger King, KFC, Starbucks, Subway, Domino's Pizza, Pizza Hut, Five Guys, Starbucks...

N =

\
1
/

|

\
1

N

N
/
1

1 CIothing brands (ex : Levi's, Calvin Klein, Ralph Lauren, Tommy Hilfiger, Gap, Victoria's Secret...)

\
1
/

N
w

L_\\'- Shoe or sports brands (ex : Nike, Converse, Timberland, New Balance...)

/
\

\
1

j Sodas and drinks (ex : Coca-Cola, Fanta, Sprite, Pepsi, 7up,...

|

\
1
Ul

.'— Snacks (ex : Oreo, Mars, M&M's ...) ou céréales (ex : Kellogg's...) ‘2-
a
© Hygiene products (ex:Ariel, Dash..) gy d’entretien de la maison (ex: MrPropre, Swiffer...)
~§ H (ex : Oral-B, Head & Shoulders, Always, Tampax, Gillette...)
Gi op y C i Cosmetics and personal care

41

52
42
41
49
44
52
45
52
61
52
53
55

52
52
52

© IFOP 2023
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AVERAGE mmmmm 78
Gender
. & Men IS 783
@' Women I 27
Age
18to 24 years old mmmmm 20
T rﬁ 25t0 34 years old mmmm 20
ﬁ:ﬁ 35t0 49 years old T )
L 5010 64 years old  n—— 31
65 years and over —:4—10— K
Degree level B
Higher education, 2nd & 3rd cycles I 35
1stcycle of higher education I 3)
High school diploma m— 7
— Technical diploma m— 22
No diploma / Elementary school mm——— 25
Socio-professional category
Executives & high-level profs. I 30
- Mid-level professionals ———— 31
3 [ Employees I 21
ﬁ u Workers HEE 14
Employment Status
Company executives IE————u 32
Private sector employees I ()
faraps Public sector employees Hmm——— 3
Unemployed s 30
Net monthly income per U.C.
Affluent class (> $2,465) Imm——— )0
Upper middle class ($1,862 - $2,466) s 30
Lower middle class ($1,317 - $1,863) I 30
" Modest income bracket ($893 -.. mmm—— )0
( 951 Poor class (< $894) mmmmE 1|

cus on the profile of the French who firmly intend to boycott American
"sodas and drinks"

40% of people aged 65 and over are in this situation

Ideological positioning
Far-left (*) B 38
Left-wing HIE——— 37
% Center-left nm——— 31
ol e Center-right I 30
Right-wing Hmmmm 20
Far-right Wl 14
Current partisan proximity
Supporters of LFI N 390
Supporters of Environmentalists I //
. Supporters of Socialist Party I 383
ﬁ Supporters of Renaissance N 33
Supporters of The Republicans . 73
Supporters of National Rally I 19

Vote in the presidential election (istround - 2022)
Mélenchon voters N 37/

. ‘E‘ Macron voters IS 38
2022 Pécresse voters NN 306

Le Penvoters Il 15
Voting in the legislative elections (tstround —2024)
NFP voters IS /3
_{E REN. & allies voters IS 37/
LR-DVD voters N 35
RN & allies voters . 21
Religion
Non-religious N 2/
. G Catholics NN 31
:ﬁ\. Non-practicing Catholics EEG— 30
Practicing Catholics I 35
Muslims (*) B 28

2024

Gender and generation
Genz mmmm ()
Millennials & Gen X I 73
Boomers & earlier generations I 30

Women under 30 I 18
Women aged 30 to 59 25
Women 60 and older N 306

Men under 30 HEE 2]
Men aged 30 to 59 N 22
Men 60 and older I /D
l Region
A lle-de-France m——— 27
Other regions of France I 78
Agglomeration category
Paris metropolitan area . 25
Provincial urban community I 783
Rural commune I 30
Whe oo
Affluent suburb N 34
Middle-class suburb I 25
Working-class suburb I 35
Isolated town M 12
Voter turnout (Istround -2022)
Registered voters N 70
2?22 Voters I 31
ﬂ‘ Non-voters HEE 12
Not registered to vote HEE 13
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TESLA, N°1 OF THE AMERICAN BRANDS
MOST THREATENED BY BOYCOTT BY THE

FRENCH

Base: all French people aged 18 and over

These 20 companies are the most threatened with boycott
among the 70 brands tested by Ifop

Gi(opo y C

IN 2025

Q: And this year, in 2025, do you intend to boycott any of the
following brands' products or services?

PROPORTION OF FRENCH PEOPLE WHO

T Tesla

Jeep Jeep

X Twitter/X

8 Victoria’s Secret
e Five Guys
€Music Apple Music

Ford
-@ Pizza Hut

K calvin Klein

: Tommy Hilfiger
RALmj,me Ralph Lauren
mgm Timberland
WAY" Subway

| KFC

% Starbucks

& Domino’s Pizza

Domino’s W 7u p

Goodyear

Dell

HAVE A FIRM INTENTION TO BOYCOTT

47
I /|
I /0
I 30
I 35
I 30
I 37
I 37
I 36
I 36
I 3G
I 36
I 3G
I 35
I 35
I 35
I 3/
I 3/
I 3/
I 3D

© IFOP 2023
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AVERAGE s /| 7/
Gender
. & Men NN 46
@' Women IS /8
Age
s =~ 18to24yearsold S 23
ﬁ,‘ﬁfw 25t0 34 years old e 25
. 35t049years old N /)
d 50 to 64 years old I /0
65 years and over IIEEEEEEENNNN——— 70
Degree level
Higher education, 2nd & 3rd cycles NI 55
1st cycle of higher education NI 5/
High school diploma m——— //
— Technical diploma  EE———— /G
No diploma / Elementary school S /(0
Socio-professional category R
Executives & high-level profs. —\57 4
a o Mid-level professionals HETT———— G
Employees I 35
ﬁ u Workers IS 33
Employment Status
Company executives I 3/
. Private sector employees I 30
ﬁﬁﬁ Public sector employees I /0
Unemployed IS /3
Net monthly income per U.C.
Affluent class (> $2,465) IIEEEEE————— 57
Upper middle class ($1,862 - $2,466) NN 5
Lower middle class ($1,317 - $1,863) I 57
-4 Modest income bracket ($893 -.. n—————— 1 37
' cﬁ; Poor class (< $894) I )7

57% of executives and higher intellectual professions firmly intend to boycott Tesla

Ideological positioning
Far-left (*) B 63
Left-wing NI 55
’ Center-left NG /8
s Center-right I /O
Right-wing I /1
Far-right I 35
Current partisan proximity
Supporters of LFI IS 50

Supporters of Environmentalists ———— 7|
.

|“ Supporters of Socialist Party I 506
SRS supporters of Renaissance IS 53
Supporters of The Republicans I /0
Supporters of National Rally NI——— 38

Vote in the presidential election (istround - 2022)
Mélenchon voters NN 55

. ‘E‘ Macron voters IIIINNNNN——— 57
2022 Pécresse voters III——— 50

Le Pen voters I 39
Voting in the legislative elections (tstround —2024)
NFP voters I 50
_ﬂ": REN. & allies voters IS 0
LR-DVD voters I 53
RN & allies voters I—————— /7

2024

Religion
Non-religious I /5
. G Catholics NN 53
2 Non-practicing Catholics IEE—— 53
M practieing

Practicing Catholics I 5
Muslims (*) B 40

@US on the profile of the French who firmly intend to boycott "TESLA"

Gender and generation
Genz
Millennials & Gen X

Boomers & earlier generations

Women under 30
Women aged 30 to 59

Women 60 and older

Men under 30

Men aged 30 to 59

Men 60 and older

l Region
A Tle-de-France
Other regions of France

Agglomeration category
Paris metropolitan area
Provincial urban community

ﬁﬁﬁfﬂ

Middle-class suburb

Rural commune

City Type
City center
Affluent suburb

Working-class suburb
Isolated town

30
e ]
I 05

N D]
I 39
I o/

I /0
I /0

I 38
I 406
I 55

I /]
I 50
I /G
I /]
I 37

Voter turnout (Istround -2022)

Registered voters

2022
Voters

»
ﬁ Non-voters

Not registered to vote

I /O
I 5
0/
I 3D
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AVERAGE s /()

Sexe
. & Men IS 38
*' Women I /)

Age
s =~ 18to24yearsold e D/
.H 25t0 34 years old I 20

S 35t0 49 years old HE——— 37
Il
50 to 64 years old N /0

65 years and over NN 50

Degree level
Higher education, 2nd & 3rd cycles I //

1st cycle of higher education N /0
High school diploma meee——— 33
— Technical diploma E—— 39
No diploma / Elementary school % 35
Socio-professional category
Executives & high-level profs. IE————— //
Mid-level professionals I 30
| Employees I 35
u Workers IS 31

=00

Employment Status
Company executives Immm———u 33
Private sector employees . 33
RARARA  Public sector employees I /3
Unemployed IS 33
Net monthly income per U.C.
Affluent class (> $2,465) I———— 5
Upper middle class ($1,862 - $2,466) I /G
Lower middle class ($1,317 - $1,863) IE———— /3
‘ éh{Modest income bracket ($893 -.. m—————— 30
. Poor class (< $894) Emmm——— 35

@US on the profile of the French who firmly intend to boycott "X"

63% of environmental sympathizers have a firm intention of boycotting X

Ideological positioning
Far-left (*) M 65
Left-wing I /5
’ Center-left NG //
s Center-right IEE—— /0
Right-wing IS 30
Far-right I 32

Current partisan proximity
Supporters of LFI 1IN 306

Supporters of Environmentalists —\ 63,\1

e Supporters of Socialist Party I 5/
ﬂ Supporters of Renaissance N 50
Supporters of The Republicans I——— 7/
Supporters of National Rally I 3]
Vote in the presidential election (istround - 2022)
Mélenchon voters NN /4

. ‘E‘ Macron voters I 5]
2022 Pécresse voters IIIEE—————— 5)

Le Pen voters I 73
Voting in the legislative elections (tstround —2024)
NFP voters IS /48
_{E REN. & allies voters I 51
LR-DVD voters I 5/
RN & allies voters I /0

2024

Religion
Non-religious I /]
. G Catholics NN /4
2 Non-practicing Catholics IEEE—— /3
M prectieing

Practicing Catholics IIIE——— /0
Muslims (*) s 33

Gender and generation

GenZ N )5
Millennials & Gen X I 35
Boomers & earlier generations I 55

Women under 30 I 27/
Women aged 30 to 59 I 37/
Women 60 and older NN 50

Men under 30 N 22
Men aged 30 to 59 NN 32
Men 60 and older IS 5/
l Region
A lle-de-France mmmmmmmm 33
Other regions of France IS /7
Agglomeration category
Paris metropolitan area I 3]
Provincial urban community I /0
Rural commune II————_ 50
Whe e
Affluent suburb I /)
Middle-class suburb I 306
Working-class suburb IS /0
Isolated town N 3/
Voter turnout (Istround -2022)
Registered voters III——— /)
2?22 Voters NN /4
ﬂ‘ Non-voters N 73
Not registered to vote N )G
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